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Our Panel:

® Kathleen Kelly, Founder and Managing Partner, Compass Financial Partners, A Marsh & McLennan

Agency LLC Company

Michael Kreps, Partner, Groom Law Group

Matt Soifer, Managing Director, Retirement, BlackRock

Tina Wilson, Senior Vice President and Chief Product Officer, Empower Retirement

Moderator:
* Angela M. Antonelli, Research Professor and Executive Director, Georgetown Center for Retirement
Initiatives
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Tina Wilson
Senior Vice President and Chief Product Officer

Empower Retirement
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Post pandemic activity

e Overall withdrawal volumes are below 2020.
Loan volume has increased but remains below
2018 and 2019 levels.

* Only 4.4% of eligible participants took a CARES
Act withdrawal.

« 39% of participants who took a CARES Act
withdrawal, had requested a loan in the past.

* In 2021, we have started to see Cares Act
recipients taking loans.

Empower Book of Business reporting, as of August 2021.
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People need help ... and so do employers

Je) ... staying on top of it all.

N\
O O  80% of people want help managing In 2020, 62% of employers
ﬁ\(ﬁ competing financial priorities." feel extreme responsibility
for their employees'’

financial wellness, up from

o/ of workers said they would be 13% in 2013
O more productive at work if their o
o finances were in better shape.2 62 /O
7 of millennials and Gen Zers feel o
4 /O like their employers can do more /O
to support them.3

o/ higher retirement plan deferrals
O when workers are fully engaged

in financial wellness programs.4

. EBRI Retirement Confidence Survey, April 2020.
. National Financial Educators Council, September 2020.
. PWC 2020 Annual Employee Financial Wellness Survey; respondents include Gen Zers
and millennials. 5. 2020 Bank of America Workplace Benefit Report
. Financial Finesse, Financial Wellness Year in Review, May 2020.
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BUILDING A PARTNERSHIP

eMPOWER D|SCLOSURES

RETIREMENT.

[

Investing involves risk, including possible loss of principal.

Securities, when presented, are offered and/or distributed by GWFS Equities, Inc., Member FINRA/SIPC. GWFS is an affiliate of Empower Retirement, LLC; Great-West Funds, Inc.; and registered investment adviser, Advised Assets
Group, LLC. This material is for informational purposes only and is not intended to provide investment, legal or tax recommendations or advice.

My Financial Path includes products made available by Empower Retirement, LLC and third-party providers outside the retirement benefits provided under the plan.

iPhone, iPad, Apple, Apple Watch and App Store are trademarks of Apple Inc.

Android, Google Play and the Google Play logo are trademarks of Google LLC.

Unless otherwise noted, investments are not deposits, insured by the FDIC or any federal government agency, or bank guaranteed and may lose value.

IMPORTANT: The projections, or other information generated on the website by the investment analysis tools regarding the likelihood of various investment outcomes, are hypothetical in nature, do not

reflect actual investment results and are not guarantees of future results. The results may vary with each use and over time. The Empower Participant Experience and the Retirement Planner are
separate tools and do not share data between each other. Tools will provide different results based on the operational aspects of the tool.

©2021 Empower Retirement, LLC. All rights reserved. RO1752361-0821



Kathleen Kelly
Founder and Managing Partner
Compass Financial Partners
A Marsh and McLennan Agency LLC Company
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Participants Want Help

Retirement
Income

@ | % s

Contribution Investing

Accumulation Decumulation




Support Moments That Matter

How did employers support employees during the pandemic? Mercer Marsh Benefits recently released Health on Demand
survey states that almost half (47%) of those employees who felt most supported said they benefited from the creation of a safe
work environment. Meeting such a basic need was critically important for creating a culture of health and caring for employees.

9
Created a safe work environment with health and safety actions 7%

29%

. : 29%
Supported employees” home office environment 9%
%

‘l

Encouraged employees in virtual activities with colleagues

(=]
R

Provided financial support to employees, even those laid-off or working fewer hours

Supported healthy habits

U

. Employees
22% who had good
6% or very good
20% employer
Provided extra/new medical coverage for COVID-19 specific health issues support

Provided mental health resources or benefits

(2]
]

L]

. Employees
who had no,
poor or fair
employer
support

Supported parenting, caring or home-schooling responsibilities

Provided virtual healthcare benefits

The following slide illustrates two examples of engagement since the COVID pandemic began, reflecting the importance of helping
to build participant confidence in times of uncertainty. In both instances, we leveraged a fund and fee change event to promote
engagement. In addition to talking about the enhancements that were coming to each plan, given the backdrop of uncertainty
due to the pandemic, it was essential that we also promoted what was not changing about the plan — especially features like a
generous company match —and thus using the changes to pivot to reinforcing the stability and commitment of each company to
their employees.



Client Engagement Trends

Contract Research Company (CRO)
5,400+ Active Employees/$565,000,000

4 Zoom Webinars

1,209 Attendees

350 On-Demand Attendees

30% Engagement Rate

Email Promotion

186 Post-Education Survey Responses

Survey Responses Inform Future Strategy
110% Increase in Financial Wellness Checkups

YVVVYVYVVVYY

Communication Opportunities to Maximize Participant Engagement

* Leverage the event to broaden messages and create additional impact

* Reaffirm what is not changing—i.e., the company match is the same

* Promote retirement benefits and reinforce resources available

* Combine overall wellness messages with financial wellness resources

* Cross-promote other benefits like HSAs, emergency fund, or student loan resources

* Address other plan initiatives like beneficiary designations, email collection, and
cyber-security/multi-factor authentication 10



Matt Soifer

Managing Director, Retirement
BlackRock
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On track despite tumultuous year

While a majority of participants indicate they are on track and that COVID-19
hasn’t affected their preparedness, those not on track felt the impact.

% of participants who believe they are on track with their retirement savings to
retire with the lifestyle they want

67% 67% 68%
60%
23% 21%
17% 16% 16% 17% 159% .
. l =
2019 Pre-Crisis 2020 In Crisis 2020 2021

On Track ®Not on Track Not Sure

BlackRock.

47%

of participants say that the pandemic has had
some negative effect on how on track they
are with saving for retirement.

Participants who are not on track have been
disproportionately affected in the short-term.

% who say that COVID-19 has had a highly negative effect

25%

B 15%

% who agree COVID-19 has set them back with saving for
retirement

I 36%

Not on track

54%

Source: 2021 BlackRock DC Pulse Survey.



ESG interest is on the rise

Participants’ interest in ESG investing continues to grow, driven primarily by Millennials. And across generations,
there is strong belief ESG focused companies will perform better.

Participants who think it is either somewhat or very important to have ESG
investing options.

73% 77%

62% 64%

of participants agree that companies focused on solving environmental
challenges will perform better in the future.

78%

of participants agree that companies focused on making a positive
2021 impact on the environment and their community will perform better in
the future.

2019 2020

BlackRock Source: 2021 BlackRock DC Pulse Survey. 13




Aligned on the need for retirement income

In light of the issues and negative effects caused by COVID-19, plan sponsors and participants are driving
accelerated demand for retirement income solutions.

89%

of participants are interested in owning a
product designed specifically to generate

income in retirement.

967

of plan sponsors feel responsible for
helping participants generate and/or
manage their income in retirement..

BlackRock Source: 2021 BlackRock DC Pulse Survey



Important notes

The BlackRock DC Pulse Survey is a research study of 225 large defined contribution plan sponsors in addition to over 1,000 plan participants and 300 retired participants in the
U.S. The survey is executed by Escalent, Inc, an independent research company. All respondents were interviewed using an online survey conducted in March 2021. The
information presented is not a complete analysis of the global retirement landscape.

Investing involves risk, including possible loss of principal.

This content is for reference purposes only. The opinions expressed may change as subsequent conditions vary. The information and opinions contained in this material are derived
from proprietary and non-proprietary sources deemed by BlackRock, Inc. and/or its subsidiaries (together, “BlackRock”) to be reliable. No representation is made that this information
is accurate or complete. There is no guarantee that any forecasts made will come to pass. Reliance upon information in this material is at the sole discretion of the reader.

This material does not constitute a recommendation by BlackRock, or an offer to sell, or a solicitation of any offer to buy or sell any securities, product or service.
The information is not intended to provide investment advice. BlackRock does not guarantee the suitability or potential value of any particular investment.

© 2021 BlackRock, Inc. All Rights Reserved. BLACKROCK is a trademark of BlackRock, Inc. or its subsidiaries in the United States and elsewhere. All other trademarks are
those of their respective owners.

BlackRock 15




QUESTIONS?
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Center for Retirement Initiatives
McCourt School of Public Policy

600 New Jersey Avenue NW, 3rd Floor, Washington, DC 20001
202-687-4901 | cri.georgetown.edu

Angela M. Antonelli
Executive Director
ama288@georgetown.edu

Follow us on social media for updates
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https://www.facebook.com/GeorgetownCRI
https://www.linkedin.com/company/3742932?trk=tyah&trkInfo=tarId:1421839775291,tas:Center%20for%20Retirement%20Initiatives%20,idx:1-1-1
https://twitter.com/cri_states

